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H3.com: Referral Hiring
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BlueChipExpert.com

When Tom's friends refer others, Tom qualifies for Level "2" referral fees,
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Cut'n'Tagged in BeeDeo.com:

Cut and Tag Amything Yoo Like!
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A Definition of U-Commerce (Lee 2005)

Defined as the commercial interaction
— among providers, consumers, products, and services,

— enabled and supported especially by

*  (the real-world) seamless communication of each entity's (digital)

information.
—  The seamless communication is supported by the combination of
1. Automatic identification technologies (e.g. RFID),
2. (wireless) Communication technologies (e.g. bluetooth),
3. Positioning services (e.g. GPS), and
4

Sensor network technologies (e.g. Smart Dust).
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Other Definitions of U-Commerce

1 Watson et al (2002), U-commerce is defined as the use of ubiquitous
networks to support personalized and uninterrupted communications
and transactions between a firm and its various stakeholders to

provide a level of value over, above, and beyond traditional commerce.

[1 Roussos (2004) defines U-commerce as any transaction with a
monetary value that is conducted using ubiquitous computing

technology.

U-Commerce Research 11 Kyung Hee University
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“All the things connected if they want”
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021 A1 =& Ubiquitous and Pervasive Commerce by George Roussos

1 Products, locations, consumers and
employees create rich streams of
information about themselves, their
immediate environment and their use.

1 Technological and business aspects of
ubiquitous and pervasive computing
techniques and its implications.

1 The core technologies, the business
standards that must be established to
support the envisioned global
infrastructures, and the applications in
the supply chain and for consumers.

1 Business cases where investment in
this technology is appropriate as well as
the economics mechanisms

0 The implications for the legal system, 0O @7:7[& 0jZ& &4 22| S 2| U-
for employees of retailers and for Commerce
_______privacy protection of the public at large = X7|9| CALS/ECS| 251} A
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U-Commerce Building Blocks: A Research Road Map
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U-Commerce Building Blocks

J U-Comparison Shopping: 22Z S&tH|ul 4T
1 U-Referral Marketing: /4|3 E{A &td M0 E

] U-Recommendation: e.g. Mobile Ad Hoc & AMH|A (A 3|l ZAY
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Second example of Seamless U-Commerce Scenario

] U-Referral Marketing
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Business Schoolfl AM1@] U-Commerce Business Models and Systems &1
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U-Comparison Shopping System Architecture

Displayej Retailer 1-3
D

Displayer SN Retailer

~—— e
_-»| ONS -
- server Company A
Product Consumer PML Data
RFID tag Mobile Device | |g oo mmmmmmceee e server
Query
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Working Conditions for the Business Model =29 (i

[0 The condition for SN-registered seller competing with SN-unregistered
seller

= For a SN-registered seller to compete with SN-unregistered seller, the profit of
the SN-registered seller should be higher than zero. So, the condition is (CostUN
+ SCUN) > (CostSN + INCEN + SCSN).

1 Incentive condition

= To make win-win business model between offline seller and SN-registered seller,
their profit should be the same. So, incentive condition is INCEN = (CostUN +
SCUN) - (CostSN + INCEN + SCSN). With this formula, we can conclude the
final incentive condition that is INCEN = [(CostUN + SCUN) - (CostSN +
SCSN)J/2.

U-Commerce Research 24 Kyung Hee University



U-Referral Marketing

1 U-Referral Marketing A|-|2| 22| Business Model =41
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Suggestions for Privacy-Enhanced U-Commerce

1 Web-Based Commerce®|| A 2| Privacy
= Client/Server 7+=: AL XA M EI & ESH
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Peer-Oriented Architecture

0 Ubiquitous Ad Hoc Recommendation: Kim, Lee and Kim (2006)
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U-Payment & U-Receipt System Architecture

- -
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DE Server -
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A J
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4-9 Payee Device
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Structure of Payment-Related Information
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U-Media
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